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FY24: Revenue +5.1%; Net Profit +3.0%

FY24:

Higher earnings benefitted by:

Å Higher sales in Malaysia, mainly from longer selling period 

for 2024¹  Chinese New Year (CNY) and an early selling 

period of CNY 2025 in Q4 2024.

Å Impact of price increase from April 2024

Å Increase in share of profit  from its associate, Lion Brewery 

(Ceylon) PLC

This offsets the declined in Singapore operations due to lower 

premium sales from continued transition of Asahi to Sapporo 

brand and steep discounting responding to competitors.

Q4FY24:

Higher revenue due to higher trade loading in December 2024 

to cater to the earlier timing of CNY in January 2025.

This offsets lower premium sales from the transition of Asahi to 

Sapporo brand in Singapore.   

Revenue
(RM, million)

+1.2%

587.2

Q4FY24

Net 
Profit
(RM, million)

EPS (sen)

+1.0%

78.8

25.77
vs. 25.52

+5.1%

2,376.4

FY24

+3.0%

337.1

110.25
vs. 107.03

Q4FY24 vs Q4FY23
FY24 vs. FY23
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Higher share of Profit +51.9%Revenue +8.8%

Profit from Operation  +12.4%

Revenue -4.1%

Profit from Operation  -24.7%

RM 624.2mil RM 35.6mil

FY24 vs. FY23

RM 1,752.2mil

RM 350.3mil RM 65.6mil
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performance & favourable  
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High earnings in Malaysia offsets declined in 
Singapore
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* Equivalent to a total payout of RM 107 million

Q4FY24 vs Q4FY23
FY24 vs. FY23

Proposed Final Dividend 
35 sen

EARNINGS 
PER SHARE

DIVIDEND 
PER SHARE

PAYOUT RATIO

25.77 sen

Q4FY24 Q4FY23

35 sen*

136%

25.52 sen

31 sen

121%

110.25 sen

FY24 FY23

100 sen

91%

107.03 sen

93 sen

87%
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Q4FY24 vs Q4FY23
FY24 vs. FY23

FY24: Strategy Review
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ÅMalaysia registered mid-single digit growth  in premium 
sales, while Singapore saw lower premium sales. 

ÅStep up in Premium with the launch of Sapporo in early Jan.

üA smooth transition from Asahi to Sapporo in Malaysia.

üChallenges seen in Singapore for the transition from 

Asahi to Sapporo brand.

Å1664 sees growth  with the launch of 1664 BRUT in 1H of 

2024 in Malaysia and Singapore.

ÅSomersby cider continues to grow.

-7% 
in PREMIUM sales

FY24 vs. FY23Malaysia Register ed Growth in Premium, 
Offset by Singapore ¹  Decline Due to 
Transition from Asahi to Sapporo



MAKE CELEBRATION EXTRAORDINARY 

Celebrating CNY with
the Limited Edition 1664 Poker Set

Pu o{£q~ ¸Zq¤ _upq {r Nx¢q¹ with  New French 
Premium Lager 1664 BRUT

1664 Paint s Pavilion KL BLUEWin A Trip to Paris with 1664

APR & JUN     JAN     

DEC DEC     



TASTE THE GOOD TIMES        

ShamROCK e{¢~ _¡ \m¡~uow¹  Pm¦ 
¤u¡t O{zz{~¹  

Good Times Partying: 
A Midnight Tour Across 3 Cities

 ½ KL, Penang, Johor

Creating new Guinness 
World Shake Records 

Gift of Good Times
cuz m `~u| ¡{ X{zp{z ¤u¡t O{zz{~¹  

Celebrating the 
Multi -Award -Winning Stout

MAR JULY

AUG NOV NOV



TASTE THE ICONIC FIRST BEER OF JAPAN          FFFFF

New addition to our premium portfolio
Started on -trade distribution 

in Singapore

Introduce bottles nationwide 
0 fficially  launch Sapporo with 

DISCOVER THE NEW RISING STAR

Made a presence in Japanese events 
Nihon Mahsuri and Bon Odori

Launched of Sapporo Quarts 
in Singapore

WIP

Japanese Sapporo 
Premium Beer

Begin the Year 
with Our

 Locally -brewed

JAN MAR     

MAR JULY AUG     



Christmas Festive Party Pack 
with Somersby Apple

Refreshing Summer Staycation 
Campaign with Somersby

Unveiling  the first in Asia ½
 Limited -Edition Somersby Pineapple & Lime

`TM`¹_ REFRESHINGLY WONDERFUL

DEC

MAY

JULY
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Q4FY24 vs Q4FY23
FY24 vs. FY23

FY24: Strategy Review



Favourable  Chinese New Year timings

+7% 
in MAINSTREAM sales
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ÅHigher sales driven by a longer selling period for 2024¹  Chinese New 

Year (CNY) and an early selling period of CNY 2025 in Q4 2024.

ÅOngoing investment in consumer-centric campaigns to drive 

sustainable mainstream growth

ÅContinue strengthening our brand presence with #BestWithCarlsberg 

experiences

ÅRelaunch of Special Brew in Z{£¹24 in SG.

ÅLaunch of Wusu in Z{£¹24, tapping into untapped Chinese community  

in SG. 

FY24 vs. FY23



MAKING MOMENTS  #BESTWITHCARLSBERG

Brewing Prosperity Together The Greatest Sneaker Show
on Earth

Raikan  Kebanggaan  
Sabah & Sarawak

ºc{~xp {r _y{{¡t» 
Real Smooth with Loka Made

Football Staycation 

Carlsberg x TNTCO Collection

Meet & Greet with  Football Legends 

Patrik Berger & Vladimír µyuoq~

#BESTWITHCARLSBERG Experiences

Win a Trip to Liverpool Anfield for 2

JAN MAR MAR

JUN - JULY OCT - NOV


