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|FY24: Revenue +5.1%; Net Profit +3.0%

Q= .
FY24:

Q4FY24 vs Q4FY23
FY24 vs. FY23
¥ Higher earnings benefitted by:

A Higher sales in Malaysia, mainly from longer selling period

Q4FY24 FY24 for 2024 Chinese New Year (CNY) and an early selling

period of CNY 2025 in Q4 2024.

+1.2% +5.1% A Impact of price increasefrom April 2024
Revenue

(RM. million) 5 8 7 . 2 2 | 3 7 6 . 4 A I(réc(:er;zsnc)a Ii:l_(azhare of profit from its associate, Lion Brewery

¥ This offsets the declined in Singapore operations due to lower
premium sales from continued transition of Asahi to Sapporo

0 0
Net R e brand and steep discounting respondingto competitors.
(FFZI\rA(,)rt\Ii;[Iion) 7 8 - 8 33 7 : 1 Q4FY24
¥ Higher revenue due to higher trade loading in December 2024
VS. 25.52 vs. 107.03 to cater to the earlier timing of CNY in January 2025.

EPS(sen) 2 5 . 7 7 1 10 . 2 5 ¥ This offsets lower premium sales from the transition of Asahito

Sapporo brand in Singapore

@rlsberg

Malaysia



High earnings in Malaysia offsets declined In
Singapore

FY24 vs. FY23

v (K
Gty B G
Malaysia Singapore
Revenue +8.8% Revenue-4.1% Higher share of Profit +51.9%

RM 1,752.2mil RM 624.2mil RM 35.6mil

Profit from Operation +12.4% Profit from Operation -24.7%
°Ngiig~ nt¢
performance & favourable

RM 3503m|| RM 656m|| _~u Xmzwm "



Proposed Final Dividend —
35 sen FY24 vs. FY23

Q4FY24 Q4FY23 FY24 FY23

25.7 1 sen [2552 sen} 110.25en [10703 SGFJ
e ™

35 sert 31sen 100 sen [ O3 sen }

136% 12% 01 [ 87 % }

*Equivalent to a total payout of RVl 107 million

Q4FY24 vs Q4FY23
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SAIL

@ WHY @ WHAT @ HOW
OUR PURPOSE OUR AMBITION <4 | OUR PRIORITIES

i Strengthen Accelerate
2#3[222TF0LI0 Ii:zﬁ‘?up;n mainstream Alcohol-Free Brews

core beer and grow Beyond Beer

FY24: Strategy Review ACCELEHATE/)

OUR EXECUTION Excel at point Master digital, Manage supply
EXCELLENCE of purchase data and processes chain end to end
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Malaysia Register ed Growth in Premium,

. .
Offset by Singapore ! Decline Due to

Transition from Asahi to Sapporo 0
- (%0

in PREMIUM sales

A Malaysia registered mid-single digit growth in premium
sales,while Singapore saw lower premium sales.

A Step up in Premium with the launch of Sapporoin early Jan.
U A smooth transition from Asahito Sapporoin Malaysia.

U Challenges seen in Singapore for the transition from
Asahito Sapporo brand.

A 1664 sees growth with the launch of 1664 BRUT in HH of
2024 in Malaysia and Singapore

Alle
CONNOR'

STOUT PORTER
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THE GREAT BLEND
OF FOUR
MALTS

A Somersby cider continuesto grow.
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APR & JUN ===

Celebnating NN With1 coved ‘Begqu-Side oZ Gloe’ withh NeywFfemehhN x ¢ g 1 ¢ /)6
the: Limited Editionct664cRokerSet Premium Lager 1664BRWT / ¢

MAKE CELEBRATION EXTRAORDINARY

DEC(/= DEC &=
Wim A\TriprioParis withi1664 1664 Paintts PavilionKILIBEUE

STAND TO WIN A TRIP
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* G\\EERS 10 THE GOOD TIM, 30” :"
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7 <HAKE BEFORE ERJGIING ,
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s & ShamROCK e { ¢ ~ ' i P i@pod Times Partying:
auijt A Midnight Tour Across 3 Cities

C@NN@R’S — ¥ %KL, Penang, Johor
| & Sl AWARDS

2 UT PORTER TASTE THE GOOD TIMES “NARYSIA_
~ 2 GOLD

THE GREAT BLEND , | ; A
' AUG E= NOVY cm= NOV EE

Creating new Guinness Gift of Good Times Celebrating the
World Shake Records T ~u | i { X{ zp{ zMulg uAward -W{nhaing Stout
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GIFT OF 600D TIMES

Y

alle
CONNOR'S
GIFT OF 60D TINES
CONGRATULATIONS!
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PREM I UM BEER

16COVER THE PERFECTLY. BALANCED TASTE THAT'S IRRESSTI
T0AIL ASYOU SHARE RICH MOMENTS WITHTHS
MASTERPIECE OF THE BREWER'S ART,

< Begin the Year
with Our
Locally -brewed

Japanese Sapporo
Premium Beer
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Refreshing Summer Staycation
Campaign with Somersby /

Unveiling the firstin Asia % Christmas Festive Party Pack
Limited -Edition Somersby Pineapple & Lime with Somersby Apple

i Ao MEIPERFECT FOR
1} J, e ViR v ROGIFTINGD
y n ' ' % m FESTIVE SEASON!

A @ Ve
so’mms‘nv

TWMMfM ‘

b

o

3 APPL

i
PEFRESHINGLY cm’

~



11

i

SAIL

@ WHY @ WHAT @ HOW
OUR PURPOSE OUR AMBITION <4 | OUR PRIORITIES

. Strengthen Accelerate
gﬂglzggTFOLlo s:zﬂ#up';n mainstream Alcohol-Free Brews
P core beer and grow Beyond Beer

FY24: Strategy Review ACCELEHATE/)

OUR EXECUTION Excel at point Master digital, Manage supply
EXCELLENCE of purchase data and processes chain end to end
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Favourable Chinese New Year timings

INn MAINSTREAM sales

A Higher sales driven by a longer selling period for 2024t ChineseNew
Year (CNY)and an early selling period of CNY 2025 in Q4 2024.

A Ongoing investment in consumercentric campaigns to drive
sustainable mainstream growth

A Continue strengthening our brand presence with #BestWithCarlsberg
experiences

A Relaunchof SpecialBrew in Z { 241n SG - X2 1 X lS 2 -x3 2

A!_aunch of Wusu in Z { 24! tapping into untapped Chinesecommunity , By B T B P b B
In SG f ; SM :‘T:!;. ;‘ . suoo;'l'.r:’ MO !"m ;. S’MK:OIN I:HA!.:GNT “ Snoﬂjﬂj DvilllG ‘;‘ sHo::::::;ﬁ”' :‘\
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Brewing Prosperity Together The Greatest Sneaker Show Raikan Kebanggaan
on Earth Sabah & Sarawak

MAKING MOMENTS #BESTWITHCARLSBERG

JUN - JULY =E OCT - NOV ==
#BESTWITHCARLSBERG Experiences

Football Staycation Meet & Greet with Football Legends cc{~xp {r _y{{
_ Real Smooth with Loka Made
Carlsberg x TNTCO Collection Win a Trip to Liverpool Anfield for 2

: |




