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KEY FINANCIAL HIGHLIGHTS IN Q2FY25
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REVENUE

- 3.4%
RM490.2 mil

PROFIT FROM 
OPERATIONS

- 2.3%
RM95.2 mil

NET PROFIT

+3.2%
RM81.9 mil

Q2FY25 vs. Q2FY24
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REVENUE

- 3.4%
RM490.2 mil

PROFIT FROM 
OPERATIONS

- 2.3%
RM95.2 mil

NET PROFIT

+3.2%
RM81.9 mil

Q2FY25 vs. Q2FY24

Lower revenue due to weaker sales in SG.

In MY, higher revenue and profit  from 
operations were attributed  to a lower base 
in Q2FY24 resulting from trade purchases 
in March 2024 ahead of the price increase.

In SG, decline in revenue and profit  from 
operations were due to the softer on-trade 
performance and intensified competitive 
pricing pressure in the market, amid 
cautious consumer sentiment and subdued 
discretionary spending.

Higher net profit  due to the effects of 
lower tax expenses.

+1.5% - 15.9%

+4.6 % - 28.5 %

RM369.4 mil RM120.8 mil

RM80.7 mil RM14.6 mil



KEY FINANCIAL HIGHLIGHTS IN 1HFY25

1HFY25 vs. 1HFY24

REVENUE

- 6.5%
RM1.15 bil

PROFIT FROM 
OPERATIONS

- 3.0%
RM211.9 mil

NET PROFIT

+5.4%
RM176.5 mil



KEY FINANCIAL HIGHLIGHTS IN 1HFY25

5

REVENUE

- 6.5%
RM1.15 bil

PROFIT FROM 
OPERATIONS

- 3.0%
RM211.9 mil

NET PROFIT

+5.4%
RM176.5 mil

1HFY25 vs. 1HFY24

Lower revenue due to shorter Chinese New 
Year (CNY) timing.

Higher profits from operation in MY due to 
optimised marketing spend.

Lower profits from operations in SG due to 
softer on-trade performance and intensified 
competitive pricing pressure;  and

Higher net profit  due to absence of 
additional deferred tax liabilities from 
foreign withholding  tax in the S~{¢|¹  Sri 
Lankan-based associate company Lion 
Brewery (Ceylon) PLC recognised in 1HFY24

- 4.6% - 11.9%

+2.7% - 31.9%

RM864.0 mil RM289.0 mil

RM187.0 mil RM24.0 mil



DECLARED 
2nd INTERIM DIVIDEND OF 

20 SEN per share

in Q2FY25
6

Cumulative interim 

dividend to 43 sen per 

share for FY2025
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EARNINGS 
PER SHARE

DIVIDEND 
PER SHARE

PAYOUT RATIO

26.80 sen

Q2FY25 Q2FY24

20 sen*

75%

25.97 sen

20 sen

77%

57.71 sen

1HFY25 1HFY24

43 sen

75%

54.73 sen

42 sen

77%

* Equivalent to a total payout of RM 61.1 million

1HFY25 vs. 1HFY24
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ÅShorter Chinese New Year (CNY) timing impacted sales

-12% 
in PREMIUM sales

Weaker sales due to shorter 
CNY timing

1HFY25 vs. 1HFY24

-5% 
in MAINSTREAM sales

-35% 
in ALCOHOL-FREE BREW sales

ÅSapporo reported strong single-digit 

volume growth in both Malaysia and 

Singapore

ÅContinue to invest in consumer-facing 
campaigns to regain and drive growth



1HFY25: Strategy Review
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MAKING MOMENTS  #BESTWITHCARLSBERG

Brewing Prosperity Together

Carlsberg Kopitiam 
Sneaker Con

Raikan Kebanggaan  
Sabah & Sarawak

CarlsCrib  | Win a Trip to Hong Kong 

JAN

FEB

MAR

MAY - JULY



MAKE CELEBRATION EXTRAORDINARY 

Celebrating CNY with
the Limited Edition 1664 Mahjong Set

East -meets -West CLOT Collab

MAY -JUNE

APRIL & JUNE     

JAN     
Bringing a Fantastique Summer Vibe 

to GastroBeats  



MADE TO BE DIFFERENT

`tq O{zz{~¹  _tmwq Q¥|~q  

O{zz{~¹  O{xxqo¡u£q © Doubleback  Collaboration

APR

JUNE-JULY

Cheers to the Good Times 
{z _¡: \m¡~uow¹  Pm¦

MAR



YEONJUN of TOMORROW x TOGETHER 
_{yq~ n¦ M um¹  Zq¤ Ambassador

NO NONSENSE, JUST GREAT TASTE
DEC

JUNE

Somersby Mango & Lime Launch x Gastrobeats

JUNE


