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Higher earnings were mainly driven by strong focus on premiumisation strategy and 
revenue management efforts as well as undisrupted operations last year .

Sri Lanka ςHigher share of profit in

FY22, despite the political and economic
challenges in the country.

Re¹>> £ : FY¹>=

Undisrupted operations last year delivered strong sales in both Malaysia and Singapore.

[£q~£uq¤ {r Re¹>> \q~r{~ymzoq

+54.9 %

RM89.9mil

+21.2%

RM679.9mil

+77.5 %

RM335.3mil

+43.0 %

RM1.7bil
Malaysia ½Revenue Singapore½Revenue

Profit from Operations Profit from Operations



Satisfactory Top and Bottomline Growth
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The strong set of results were mainly driven by the strong focus

on premiumisation and revenuemanagement efforts.

The significant growth in both top and bottomline for FY22 was

contributed by undisrupted operations in Malaysia.

Lower earnings in 4]¹22 were mainly attributed to one-off

expensespertaining to the disposal of the old bottling line, the

prosperity tax in Malaysia, and a higher marketing spend given

the earlier timing of the 2023 ChineseNew Year (CNY).
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FY22 vs FY21

Results
]@¹>>

(RM million)
Y-O-Y

FY22
(RM million)

Y-O-Y

Revenue 612.8
+13.0%

2,412.5
+36.1%

Net Profit 60.1
-15.8%

317.0
+57.7%

EPS (sen) 19.66
vs. 23.36 in 2021

103.70
vs. 65.74 in 2021

2022



+29% 
in sales
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ÅPositive sales growth driven by on-trade

consumption.

ÅCarlsberg brand CELEBRATEDfestivals with

nationwide Chinese New Year and Harvest

promotions, with limited-edition packaging.

ÅNot forgetting football campaigns such as

Carlsberg x Liverpool FC 30-year partnership

and Cheersto the Fan.

FY¹>> £ : FY¹>=

Return to Growth in Mainstream
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ÅAccelerated premiumisation with a better premium 

mix and launch of new variant ½Somersby Passion 

fruit & Orange.

ÅO{zz{~¹  _¡{¢¡ \{~¡q~continues to grow strongest, 

amongst premium brands.

ÅContinued to invest behind premiumisation and 

innovation.

Continued Growth in PREMIUM
FY¹>> £ : FY¹>=

+32% 
in sales
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ÅTwo-fold growth from to lower base against FY21.

ÅIn May 2022, MY operations launched Somersby Apple

0.0 ½ our maiden alcohol-free brew (AFB) spurred

growth in this category. #RefreshinglyMore

ÅIt is our commitment to promote responsible drinking

and offer a growing range of AFBs to our customers

and consumers in every country where we operate.

#CelebrateResponsibly

Innovations in ALCOHOL -FREE-BREWS

+177% 
in sales



Proposes Final Dividend
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* Equivalent to a total payout of RM76.4 million

EARNINGS PER SHARE

DIVIDEND PER SHARE

PAYOUT RATIO

103.70 sen

88 sen

85%

FY22

65.74 sen

56 sen

85%

FY21

19.66 sen

25 sen*

127%

]@¹>>

23.36 sen

46 sen

197%

]@¹>=
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FY22 vs FY21
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CELEBRATING THE BOUNTIFUL ART 
AND CULTURE OF THE STUNNING 

SABAH & SARAWAK

6 limited-edition packaging 
purely for Sabah & Sarawak only 
to celebrate Gawaiand 
Kaamatanfestivals

APRIL - DECEMBER
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LFC

AUGUST - SEPTEMBER

Celebrating the longest standing 
partnership in the Premier 
League between Carlsberg and 
Liverpool FC of 30 years.

On 12 July 2022, contestants 
were treated to an all-expense 
paid trip to Thailand to catch 
the pre-season match between 
Liverpool FC and Manchester 
United FC at the Rajamangala
National Stadium in Bangkok.

Our Carlsberg x LFC LEGENDary
Experience held at Plaza 
Arkadiathat featured the 
special appearances of football 
legends Sami Hyypiäand John 
Barnes 
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NOVEMBER- DECEMBER

Cheers to the Fans

Over 300 celebrations across sports 
bars, pubs, and eateries nationwide

For the bigger showdowns, greater 
excitement lies in-store at the 
Ψ/ƘŜŜǊǎ ǘƻ ǘƘŜ CŀƴǎΩ ŜǾŜƴǘǎ ŀǘ 
Pavilion Bukit Jalil on the 2nd, 9th, 
10th and 18th of December. 



12

CGC?

JULY - OCTOBER
Back after a two-year hiatus, 
avid golfers can finally 
participate the Carlsberg Golf 
Classic 2022 which will take 
place at 32 prestigious golf 
clubs nationwide.

GC was complemented 
with an inaugural golf 
festival with special golf-
and beer drinking 
activities to expand our 
consumer base among 
golfing enthusiasts.



BREWING PROSPERITY TOGETHER THIS 2023 CNY

CNYcelebrationsbrought to life
at Pavilion Bukit Bintang KL &
SunwayCarnivalMall, Penang.

ResumesCNY Media visits to
NanyangSiangPau,ChinaPress,
SinChew,TheStar& TheSun

DECEMBER - FEBRUARY 2023
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OCTOBER - DECEMBER

Stroll Along Parisian Rue 1664 for an 
Immersive Good Taste with a Twist 
Experience!

A captivating and immersive Parisian-
inspired showcase at Pavilion Bukit 
Bintang, Kuala Lumpur that attracted 
more than 12,000 visitors who experienced 
a Good Taste with a Twist.

1664 Blanc Piques the Imagination through 
¸M~¡ ¤u¡t m `¤u ¡¹
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Oqxqn~m¡q ¡tu  c{zpq~r¢x v{¢~zq¦ ¤u¡t _{yq~ n¦¹  
10th Anniversary

OCTOBER

{ƻƳŜǊǎōȅΩǎ10th Yearsincelaunch
in Malaysia, in conjunctionwith
AppleDay.

Drivevisibilityvia samplingbooth
andpurchasein-storeviaa Spin&
Winwith purchase.

Selected80-100 outlets with 6-8
activationdaysperoutlet.
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Amplifying ALLBlackishand ALL
British with prizes from famous
British brands and collectible
merchandises.

/ƻƴƴƻǊΩǎShake Challenge was
introduced at over 70 hot spots
acrossMalaysia.

In SG, free /ƻƴƴƻǊΩǎcollectible
coastersto beredeemed.

O{zz{~¹  _tmwq  a| ¡tq `{¤z r{~ Uz¡q~zm¡u{zmx _¡{¢¡ Y{z¡t
NOVEMBER



Experience±ŀƭŜƴǘƛƴŜΩǎwith A Twist
SpeciallyCuratedBy1664Rosé!

This is a first-of-its-kind superiormovie-
viewing experiencein partnership with
Dadi Cinema at Pavilion Bukit Bintang
KualaLumpur.

Le CinemaLounge1664, adorned with
splashesof blue and white, presentsan
idyllic and charming setting for a date
night with that specialsomeoneor even
a chilleveningwith friendsor family.

FEBRUARY 2023
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Marginal 9% decline in eCommerce
Due to channel shift to On Trade as dine-in restrictions was lifted

+15.3%

+14.5%

FY¹>> £ : FY¹>=


