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CHANGES IN BOARD & MANAGEMENT
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Sergey Rychkov
(Appointed effective 9 June 2023)

Å Supply Chain Director

Å Over 16 years of experience in Supply Chain 

Management, primarily in the Kazakhstan 

& Cambodia markets

Eric Ooi Lip Aun
(Appointed effective 1 May 2023)

Å Independent Non-Executive Director

Å Chairman of Audit Committee

Å Chairman of Risk Management & 

Sustainability Committee
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Lower earnings in 1HFY23 were mainly due to:
Å Earlier timing and shorter sales period for the Chinese New Year (CNY)

celebrations this year
Å Weaker consumersentiment
Å Higher input costs and increasedmarketing expenses

Sri Lanka ςHigher share of profit of

RM9.9 million in 1HFY23 due to the absence
of one-off surcharge tax expense of RM3.7
million.

1HFY23 vs. 1HFY22

Weakening Consumer Sentiment in MY & SG

- 4.8 %

RM841.0mil

Malaysia ½Revenue Singapore½Revenue

Profit from Operations Profit from Operations
- 10.7%

RM171.4mil

- 5.5 %

RM325.9mil

- 1.3%

RM46.8mil



Weak Consumer Spending, Softer Market
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The lower performance in Q2FY23 was primarily due to:

Weaker trading environment

Higher base observed in Q2FY22 driven by the higher

trade demand ahead of the price hike in July 2022

Post-Omicron recovery and pent-up consumer demand in

the prior year

Q2FY23 vs. Q2FY22 &
1HFY23 vs 1HFY22

Results
]>¹>?

(RM million)
Y-O-Y

1HFY23
(RM million)

Y-O-Y

Revenue 506.7
-11.8%

1,166.9
-5.0%

Net Profit 88.2
-0.8%

173.3
-4.0%

EPS (sen) 28.86
vs. 29.09 in 2022

56.67
vs. 59.05 in 2022

2023



2nd Interim Dividend of 22 sen declared
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* Equivalent to a total payout of RM67.3 million

EARNINGS PER SHARE

DIVIDEND PER SHARE

PAYOUT RATIO

56.67 sen

43.00 sen

75.9%

1HFY23

59.05 sen

44.00 sen

74.5%

1HFY22

28.86 sen

22.00 sen*

76.2%

Q2FY23

29.09 sen

22.00 sen

75.6%

Q2FY22



-8% 
in MAINSTREAM sales
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ÅLower sales due to earlier timing of CNY and weaker

consumption due to a softer market

ÅCarlsberg brand CELEBRATEDfestivals with nationwide Chinese 

New Year and Harvest promotions, with limited-edition 

packaging

Earlier Timing of Chinese New Year 
Celebration, Consumption Slowdown

1HFY23 vs. 1HFY22
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ÅWeak consumer sentiment and lower disposable 

income impacted sales in  premium category

ÅContinue to invest in consumer-facing campaigns to

regain and drive growth 

-14% 
in PREMIUM sales

Earlier Timing of Chinese New Year 
Celebration, Consumption Slowdown

1HFY23 vs. 1HFY22



1HFY23 vs. 1HFY22

ÅLower sales impacted by a softer market

ÅIn our commitment to advocating responsible 

consumption, we will continue to strengthen our 

Alcohol-Free offerings in our portfolio

-9% 
in ALCOHOL-FREE BREW sales

Earlier Timing of Chinese New Year 
Celebration, Consumption Slowdown



1HFY23: Strategy Review

Step up in 
premium

Strengthen 
mainstream 
core beer

Accelerate 
alcohol-free brews 

and grow Beyond Beer

Excel at point 
of purchase

Master digital, 
data and processes

Manage supply 
chain end-to-end

Together Towards 
ZERO and Beyond

Purpose & 
performance driven 

people

Live by Our 
Compass

OUR PORTFOLIO 
CHOICES

OUR EXECUTION 
EXCELLENCE

OUR WINNING 
CULTURE

FUNDING OUR JOURNEY

Defend Our License 
to Operate

_MUX¹>C
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CNY limited-edition 
festive can in 
collaboration with 
Chinese artist launched 
in both MY & SG 

Roll-out of integrated 
marketing campaign 
across all sales channels

DECEMBER - FEBRUARY 2023

VIBRANT AND IMPACTFUL EXECUTION ACROSS ALL CHANNELS

Brewing Prosperity Together this CNY
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APRIL ςDECEMBER 2023

Back for the third year, Carlsberg Smooth 
5ǊŀǳƎƘǘ ǊŜǘǳǊƴǎ ǿƛǘƘ ǘƘŜ ΨRaikan
Kebanggaan{ŀōŀƘ ϧ {ŀǊŀǿŀƪΩ ŀǊǘŦǳƭƭȅ 
designed cans and bottles

Collaborated with two Sabahan and 
Sarawakian tattoo artists and conducted 
sampling in Kadazan-Dusun Cultural 
Association (KDCA) festival 
in  KK

FOR LOCALS, BY LOCALS  | TRANSLATING SIX UNIQUE ICONS OF EAST MSIA ONTO OUR CANS

Raikan Kebanggaan Sabah & Sarawak
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MAY ςJUNE 2023

Thisbrand equity campaignoffers the best
drinking moments to consumers,
reinforcing#BestWithCarlsberg

Two monthspromotion acrosson- and off-
trade to driveconsumeroff-take

More than 200consumerswill betreatedto
a luxurygetawayin Langkawiin September

REINFORCE BRAND STORY & INNOVATION BY CELEBRATING CONSUMER MOMENTS
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MAY - OCTOBER 2023

Incorporating three 
digital golf legs, 
extending Carlsberg 
Golf Classic for the 
#NEXTGEN 

31 golf tournaments 
for 3,700 golfers at 
prestigious clubs 
nationwide

LARGEST & LONGEST-RUNNING AMATEUR GOLF TOURNAMENT IN MALAYSIA
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AUGUST ςSEPTEMBER 2023

Celebrating  favouritelocal 
spicy treats paired with 
Carlsberg Smooth Draught

Exciting workshops and 
upbeat music to make 
every moment 
#BestWithCarlsberg

Scan to join the event!

COME JOIN US ON A  REAL SPICY REAL SM TH DRINKING EXPERIENCE!



Make it Smooth
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APRIL 2023

Proud sponsor for Sneaker Con 
Southeast Asia, biggest street-
fashion event in Singapore

15,000 turnout, a great reveal 
of the #MakeItSmooth 
campaign by Carlsberg 
Smooth Draught

Leveraging on brands 
collaboration, promotion ran 
across all channels

DRIVING LIFESTYLE & TRENDY ASSOCIATION WITH TARGET CONSUMERS



Carlsberg x Liverpool FC
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JULY ςAUGUST 2023

Three Liverpool FC legendshad a
meet-and-greet session,party bus
and bar hopping with Carlsberg
consumers

200consumerswon ticketsto watch
Liverpool FC vs. LeicesterCity on
30th July and against vs. Bayern
Munichon 2nd Augustin Singapore

CELEBRATING STRONG PARTNERSHIP WITH LIVERPOOL FC


