FINANCIAL PERFORMANCE
& OPERATIONAL REVIEW
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New Leadership Team Members

Pauline Lim Peter Wachenschwanz
Malaysian, 43 German, 35
Human Resources Director Supply Chain Director
" Appointed on 25 November “ Appointed on 7 February 2020
2019

Koh Poi San

Malaysian, 44
Legal & Compliance Director
and Company Secretary

“" Appointed on 17 February 2020
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Dividends from FY2013 - FY2019 ;%

'Ioo o DELIVER VALUE FOR
100.0 - SHAREHOLDERS
900 87.0 @™ High and Stable
y Dividend Yield
80.0
7‘.0 72'0 72'0 Dividend policy: Interim dividends
0.0 61.0 declared on a quarterly basis,
- with a target payout of at least
60.0 16.6 75% of the Group’s quarterly
consolidated net profit.
50.0
400 m Special Dividend (Single Tier)
® Final Dividend (Single Tier)
300 Fourth Interim Dividend (Single Tier)
20.0 u Third Interim Dividend (Single Tier)
Second Interim Dividend (Single Tier)
10.0 20.0 21.5 . . o
First Interim Dividend (Single Tier)
10.0
5.0
0.0
2013 2014 2015 2016 20717 2018 2019 Grlsberg

‘ — Malaysia



OUR WINNING
PORTFOLIO OF BRANDS —

Curlsberg . | . Probably The Best Beer 1664 Blanc

in The World
Smooth Draught

5 Now You Can POP
Connor’s a Draught Anywhere!

Stout Porter =
Draught Stout that’s :

. Taoste the French Way
of Life

- Brooklyn Brewery

¢ The Leading US
| International Craft Brand

SLARGeg

“Just Made Right” st
WHEAT BEga
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J1'N'S Noul BERR
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§ CONNOR'|E
SMOOTH
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. arlsber
Asahi Super Dry No. I Cider in Malaysia CA'/gI\/\ologsia

Jaopan's No. 1 Premium Beer — & Singapore




?% Growth in

WAPPOINTMENY 107 .‘

CAR LSBERG rm‘l DANISH COu

DANISH PILSNER

+5%

CARLSBERG
SMOOTH DRAUGHT

ANISI

EY19'vs. EYIS

» Carlsberg Smooth Draught continues
to drive category growth, closing
FY’19 with volumes up 24% in MY and
30% in SG vs. FY'18.

» Flagship Carlsberg Danish Pilsner
grew 15% in Q419 vs. Q4’18 on the
back of positive consumer response to
Carlsberg’s new look and practical
betterments launched in 2H'19.

SMOOTH

DRAU
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COPENHAGEN

DENMARK

1847 ONWARDS

WHAT ARE CARLSBERG’S
NEW BETTERMENTS?

.E ||'| T E
pRrAAE]  Scan OR Code
NeEerd  to watch

)

BETTER

Danish-inspired brand identity balancing

SIMPLICITY WITH
CONTEMPORARY DESIGN

applied across products, packaging, communications,
visibilities and amenities.

¢

More

ENVIRONMENTALLY-FRIENDLY

inks on labels and a special coating
on refillable glass bottles to double
circulation lifetimes.

DANISH

!
PILSNER
B 7 onasos




Apart from the bottle, label and
cap, the beer itself is a

CRIMSON RED

brewed from a barley variety
specially curated and bred by the
Carlsberg Research Laboratory.

COPENHAGEN

DENMARK

1847 ONWARDS
BREWED WiTH

RED BARLEY

ALL RED FOR THE MIGHTY 2103

Gy
CARLSBERG & LIVER
JUST KEEP |

ONLY 2,500 BO1
given away as prizes at pubs,
viewing parties including Li
against Tottenham Hotspur in J




Grlsberg

JUST KEEPS POPPING!

Celebrated a bountiful

KAAMATAN &

HARI GAWAI

with activations and
promotions. Carlsberg
Smooth Draught is
Carlsberg's fastest growing
brand in Sabah and
Sarawak!

v
MORE THAN 3,700 f Giely’)
avid golfers popped a draught GOLF CLASSIC 2019

on the green at

CARLSBERG
GOLF CLASSIC

Malaysia's biggest and longest-running
amateur golf series.

ENOUGH 10 GET

FREE BEER?
r—

'I0,000 samples given

out to Singaporeans with
engaging video content
collaboration.

Scan QR Code
to watch

F f)Mé)?\TUHGHT Probably the smoothest beer in the world.
L&)

Now you can
#PopADraught
anywhere,
even on the
green!

SMOOTH
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Malaysian consumers
rewarded with

LIMITED-
EDITION

Bluetooth headsets,
speakers and earphones
inspired by the tuneful
sound of the iconic pull-off
POP Cap.




13% Growth in =0
PREMIUM

» 1664 Blanc and Connor’s
Stout Porter maintained
strong double-digit growth
momentum.

* Overall category growth
fromn consumer preference +
continued investments in
promotions and sampling.

STOUT PORTER

APPLE

Frepmn Ceder

ALC 4.5% VoL

BN REFRESHINGLY GRISP !rﬂ :
1 > < i



Fastest growing premium b

TASTE THE FRENCH WAY 39% VOLUME = ¥
OF LIFE GROWITH 202 S

LIMITED-EDITION ' 6 64
FASHION ;
MERCHANDISE '

Appreciating finer moments | A B L IA‘. N C ‘.—\'

with 1664 Blanc premiums. Kronenbourg

AvEC UNE POINTE DAGRUMNES 16 /
WiITH A HINT OF CiTRus ci l 3
BLANC
S g4 'S

WITH DINNER IN BLUE

96,000 consumers enjoyed complimentary glasses
of 1664 Blanc in Malaysia.

SAVOIR-FAIRE
— FRANGAIS —

ADD A TOUCH OF ELEGANCE
TO YOUR DINNER

Taste the French way of life

1664 TERRACE
ICONIC BLUE BOTTLE Street takeover in Singapore

transformed into illuminated centrepieces for with more than 2,500
consumers during the Christmas season. consumers reached.




THE PREMIUM
DRAUGHT STOUT THAT’S
JUST MADE RIGHT

alle
CONNOR'S
STOUT DRINKERS
poured a perfect pint and learned about
Connor’s quality ingredients at

216 ACTIVATIONS

in Malaysia.

SILVER

for Best Customer

(=

Clinched

of stout drinkers surveyed loved 3 WINS
the taste of Connor’s which is

SILVER

for Best Use of
Direct Marketing

TUSEOF
MARKETINE

at the Loyalty and Engagement Awards 2019 by Marketing Magazine in Singapore.

‘JUST MADE RIGHT’




PEAR

Snavkting Ciden

E 18

-

(’ o 4

= ‘»x&:)?.. : 1
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Loses-Suwcel Cidan & LIME
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Iconic SOM nB

122,000 CONSUM

SOMERSBY

CNY FESTIVE VIDEO
with Malaysian artistes.  Exclusive Somersby Sparkling White
d Sparkling Rosé
- FESTIVE PACK

- as Christmas promotion.




58% Growth in CRAFT
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» Introduced Brooklyn Summer Ale seasonal variant
in Malaysia for the first time
» Expanded retail presence on e-commerce
platforms in MY + premium supermarkets in SG Grlsbety

Malaysia



TOP TEN CHARITY CAMPAIGN @r'l_sb\el:g

Probably The Best Fundraising Platform

w o RM547.2 b, BB RE5

MILLION

in total proceeds since 1987 to 2019.

Rising star

RM26.4 MILLION JERYL LEE

L O SRS S joined veteran Top Ten
8IRM5,253,9 50. - :;:;: l:: 52(]3 vs. RMI8.7 million in i
: unforgettable show.

Ordinary school halls

TRANSFORMED

into world-class stage productions with spectacular
performances and choreography inspired by Carlsberg'’s
constant pursuit of better.

Befer to pages 70 to 71 for more information on the Top Ten Charity Campaign under
“Committing AF iness” in the inability




NAVIGATE THE STORM IN

NEW NORMAL
& BUSINESS
RECOVERY

BIZ FO CU S




COVID-19: Impact on Revenue & Net Profit
QIFY20 revenue down 10.6% to RM589.9 mil; net profit

slipped 16.7% to RM73.0 mil

‘ ®" HELP MALAYSIA’S BARS

‘ COME BACK

' STRONGER

Fe #ADOPTA‘I.(EG

MY: Timing of CNY, SG: Sales impacted by Unprecedented level Suspension of interim
absence of trade loading CNY timing and + of uncertaintyand = dividend payments
in March, and lower COVID-19 containment volatility due to for 2020
sales during MCO measures by govt. COVID-19 for 2H20

(Grlsberg

2l Malaysia



Covid-19 Leadership Triangle

Situational Leadership/People

Defend EBIT and Cash Prepare for the Rebound

@rlsberg

Malaysia



COVID-19

Dec ‘19 - Feb ‘20

PRE-LOCKDOWN

* Covid-19 spreads in China and
crosses international borders

* Singapore and Malaysia report
first detected cases on 23 and 25
Jan respectively

Grlsbery
Malaysia

Mar ‘20 - Apr ‘20

DURING LOCKDOWN

 Global pandemic declared, 1/3 of
human population in lockdown

* Movement Control Order (MY)
and Circuit Breaker (SG) declared

May 20 onwards

GRADUAL RECOVERY

« MY: Gradual lifting of social distancing
measures but not all on-trade
businesses allowed to sell beer

« SG: partial reopening of on-trade
outlets only from 19 June

* “New normal” changes marketing and
social landscapes

 Business continuity planning
covering commercial and
operational aspects

» H&S practices tightened

23

Production & distribution suspended,
Impacting stock levels and exports

Stakeholder engagement: employees,

business partners, customers
Safer Schools: CSR initiative for the

community

» Brewery resumes operations from
start of Conditional MCO in MY (4
May)

 Safer Together: initiatives to help
customers recover

(Grlsberg

Malaysia



TH2020 Trade Performance

24

Traditional and modern outlets
badly affected during MCO/CB
with no dine-in allowed

Very slow recovery seen in
traditional outlets

Modern outlets innovated and
evolved with more takeaways and
deliveries

An estimated 60% of on-trade
outlets currently in operation
compared to only 20% during
MCO/CB

o Off-trade volume increased

compared to the same period last
year, driven by home consumption
during MCO

Supermarkets, hypermarkets and
convenience stores remained open
and performed well

Stock availability was impacted
due to suspension of production
and distribution, which has since
resumed

Crieiely

:@1{ fss

+ e-Commerce volumes saw a
significant increase compared to
same period last year

 Carlsberg is dialling up investments
and marketing activity to take
advantage of this upward
momentum driven by more e-

commerce users and increased
adoption




SAFER TOGETHER...

Giste

Malaysia

RM3.5 MILLION : ADOPT A KEG
| roncocesnorsy | TOGETHER E

. BRING ME HOME | Gl oty Gl o

EY Y 106 TOGETHER
~ = IR il e

SAFER SCHOOLS

FOR 1 MILLION STUDENTS

o= =
Read more here: carlshergmalaysia.com.my/covid-19/our-efforts
Erliteg

25 Malaysia


https://carlsbergmalaysia.com.my/covid-19/our-efforts/

AN EARLY,
PRE-MCO
CNY 2020

DOUBLE CHEERS. DOUBLE WINNINGS.

Ri 1‘)\%\\

o)

PROBABLY THE BEST %¥ BEER IN THE WORLD

#CELEBRATERESPONSIBLY



A RENEWED DIGITAL FOCUS FOR
BRAND ENGAGEMENT DURING MCO
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Premier League
Champions?
Probably.

2.’?!]&\ \."

CHAMPIONS CHAMPIONS!
,' ., " DANISH PILSNER . MOOTH DRAUUH}







COVID-19 OUTLOOK
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¥ COVID-19-related guidelines (i.e. social distancing and mass-gathering limitations) will adversely impact our
on-trade business, with very slow recovery anticipated due to reduced capacity.

¥ SAIL'22 strategy remains unchanged; committed to agility in implementing revised priorities, especially Fund
the Journey cost-control initiatives.

¥ Covid-19 Leadership Triangle: situational leadership, defending operating profit and cash, and preparation for
market rebound to guide the way we operate in the new normal.

arlsber
. Grlsberg

Group



Inclusion in MSCI Global Standard Index

31

MSCI

-SG RATINGS

cCcC

A

AA

AAA

 As of February 2020, Carlsberg Brewery Malaysia

Bhd received an MSC| ESG Rating of BBB.

* One of 40 constituents on the index which

measures the performance of the large and mid-
cap segments of the Malaysian market, covering
about 85% of the Malaysian equity universe.

Other accolades/recognition in FY2019:

1.

2.

FTSE4Good Bursa Malaysia Index
iInclusion
The Edge Billion Ringgit Club Best
Corporate Responsibility Award
(under RMI10 billion market cap)

— Carlsberg &
Somersby
International Beer Challenge &
World Beer Awards - Royal Stout

G

Malaysia



#CELEBRATERESPONSIBLY
Our Consistent Stand Against Irresponsible Drinking

—
—

—

==

Grlsbery

Malaysia

Let’s Celebrate
Women's Achieveme

in conjunction with T Day 2020

s Every Friday
Wl & Saturday
MIY\ in March 2020

B 7pm - 12am

consumers consumers Close to
reached through on-ground activations reached through on-ground activations free and subsidised rides redeemed
and online communications during and online communications since the throughout the year
Oktoberfest in 2019 #CelebrateResponsibly campaign began in 2015

(Grlsberg

32 Malaysia
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