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Normalised Operations & Economic Recovery .
1HFY212MY operations suspended for 75 days from 12 May 2021 until 15 August 2021

Malaysia %Revenuem Singapore %Revenuem Sri Lanka ¢ Higher share of profit of

RM883.2mil RM344.9mil RM82 million in IHFY22 post-COVID19

recovery, despite a one-off surcharge tax
Profit from Operations +91.64 Profit from Operations FRREBUE expenseof RM3.7 million.

RM191.9mil RM47.4mil

Higher earnings were mainly driven by stronger Chinese New Year (CNY) sales,
reopening of economic activities and the lifting of interborder travel restrictions.
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1HFY22 vs 1HFY21 %

Satisfactory Top and Bottomline-Growth

Q2FY22%Increasedsales contributed by undisrupted -operations-and-ontrade consumption

2022

. ¥ The significant growth in both top and bottom-line was
] AT 1HFY22 contributed by undisrupted operations in Malaysia and
(RMYfg[L'('O”) (RMYfg[L'('O”) effective implementation of _ M @2strategy .
574.2 1,228.1
Revenue t+ 64.4% +§9 4% ¥ Strong value management in price and channel mix helped to
2 A deliver higher profitability and protect margins.
: 88.9 180.5
Net Profit . ;
+139.5% +74.3% ¥ The lifting of dine-in restrictions, coupled with the quarantine-
free domestic and international travels boosted the recovery of
EPS (.S‘El?) 29.09 99.05 on-trade consumption.
vs. 12.15in 2021 vs. 33.88 in 2021
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Return to Growth In Mainstream

I O A Positive sales growthdriven by on-trade consumption.
O A Carlsberg brand CELEBRATEDfestivals with nationwide Chinese

» - I New Year and Harvest promotions, with limited-edition
>y | |nsa es packaging.
2 £ i \‘sﬁ; M < 3 A Collaboration with 2 Michelin-starred chef for Carlsberg Smooth

P~m¢st j? Agmx _|J]uo} 8
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Continued Growth in PREMIUM

el

A Accelerated premiumisation with a better premium
mix and launch of new variant ¥2Somersby Passion _
fruit & Orange. g

Ao{zz{~* _cpritifugs to\gfow, naye~than 'CONN@R’S
doubling its total sales vs same period last year. L T PORTE
A Continued to invest behind premiumisation and i GREAT BLER)
innovation. JF FOUR

HALTS
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Innovations in ALCOHOL -FREE-BREWS —

+131%

IN sales

A Two-fold growth from to lower base against 1HFY21.

NON ALCOHOLIC

N ) - Aln May 2022, MY operations launched of Somershy
SU/LMERSBY Apple 0.0 Ysour maiden alcohol-free brew (AFB) spurred

growth in this category. #RefreshinglyMore

‘ oanisn TR ‘ » B At is our commitment to promote responsible drinking

ALCOHOL FREEIMCOHONL FREE and offer a growing range of AFBs to our customers and
WHEAT consumers in every country where we operate.
#CelebrateResponsibly



2nd Interim Dividend

20FY22 2QFY21 1HFY22 1HFY21

EARNINGS PER SHARR 29.09 sen m
DIVIDEND PER SHARERp22:00 sen® 44 .00 sen

PAYOUT RATIO 75.6% 74.5%

* Equivalent to a total payout of RM673 m|"|0n




2022 CNY Campaign

A Perfect Occasion to

toast Prosperity and
Smoothness

7COMING TOGETHER FOR A SMOOTHER YE
WISHES YOU

?' — L3I

Dato’ Joey Yap

)" ' WISHES YOU

\ BEERE

DANISH PILSNER
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¥CNYcelebrationscameto life
at the RexKLfeaturing art,
culture,food and beer

¥Rewarding gifts and
prizes to consumers.

¥Lucky Carlsberg consume
celebrated their RM888
Ang Pau winnings.




CELEBRATING THE BOUNTIFUL ART
AND CULTURE OF THE STUNNING
SABAH & SARAWAK

¥ 6 limitededition packaging
purely for Sabah & Sarawak onl

BY APPOINTMENT TO THE
ROYAL DANISH COURT

RAIKAN KEBANGGAAN

SABAH & SARAWAK
SMOOTH DRAUGHT

¥ Exclusive-Bhirt designs to
celebrateGawaiand Kaamatan
festivals
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¥ Real SpigyReal Smooth contes
winners and their partners welr
treateda VIRstyled
gastronomic dinner experience
by a Penandporn Chef Mano
Thevarof the Michelinstarred
restaurantThevar

SMOOTH
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Malaysia




Wi
;o=

JULY. OCTOBHE-=

The Smoothest j

Go

¥ Back after a tweyear
hiatus, avid golfers car
finally participate the
Carlsberg Golf Classic
..... Ticare 2022 which will take
place at 32 prestigious
golf clubs nationwide.

2 s
TITONI  GARMIN. Qg

OF SWITZERLAND

@rlsberg

12 Malaysia
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4,8 % Celebrating the longest
Le ends 6 Jerse S
g o y Premier League between
Carlsberg and Liverpool FC of :
.‘ ' years.

»

CARRAGHER JCTYIAT

s e : . : s ¥ On 12 July 2022, contestants
SRR i e . Rk e ' A e ' were treated to an alexpense
paid trip to Thailand to catch
the preseason match between

30 YEARS Orited FC at theejamangals

OFFICIAL BEER PARTNER TOGETHER National Stadium in Bangkok.
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Carlsberg Smooth Draught pop-up at the F' big-scale outdoor N
festival
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¥ Bon Appétilah campaign

returns this year with "More
Good Taste Dining with a
Twist" with FrenciMalaysian
fusion dishes for homeooked

P ® and at restaurants and bars.

etlt — ¥ Lucky winner of the Grand
Prize of a 2lay, 2night
A twist to French & Malaysian gastronomy luxurious staycation for two at

RuMa Hotel.

¥ The threeecipespairs
FYFT Ay3te oA
No.1 premium wheat
beer, 1664 Blanc and

the latest addition 1664
Rosé& miam!

4339 LVIHM
3HONV1g 34318
T
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GOOD TASTE
WITH A TwisT

(Grlsberg

15 Malaysia



A

PURCHASE WITH PURCHASE
o o

Discover
1664 Laperience Kit

Y-
<N

French wheat beer with a heritage

Discover

1604
BLAN

SCELEBRATEAE SPONSIBLY
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Good Taste with a

% 1664ROSE launched in Singapore.

t P \ | % Exclusive 1664ROSEExperienceKit
I | SOLD OUT in ecommerce.
iﬂ |7==)
— [ | ¥ Bringing Good Taste with a Twist to
life through our partnership with
Michelin Singapore at the Michelin
Star Revelation 2022
_ Nt
= .
h 2 <

(Grlsberg
Malaysia
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Turning the Singapore IslandBLUE with 1664 Blanc @ Gastrobeats the first EI
outdoor festival since 2019!

Gistel

Singapore



